
Magenic Website Copywriting 

In 2014 Magenic developed a new brand identity. To support the new brand, a new website was created and launched May 1, 2015. 

Challenges: 

 Start each topic by addressing a customer “pain point”

 Focus on the customer needs, not what Magenic offers

 Use customer-friendly words, not Magenic-speak

 Use keywords – both for SEO and in the vernacular of

the customer

 Stay under 300 characters for each topic for scan-ability

and to keep design clean

 End with a call to action to read more or contact us

Samples:  
The screens below show examples of copy I wrote to 
adress these challenges. 







 





 



 


